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WEBSITE AGENDA –  Industry Leader Forum  
 
Tuesday, October 29  

 

Modeling for Growth 
Mix it Up 
 
Leaders are looking for successful structures. How are you evolving your marketing mix model to adapt to the 

new media landscape? What challenges are you facing? How are you staffing your research organization to 

bring the necessary skills to merge, synthesize, and tell a compelling story? 

Join your peers – marketing and marketing insights leaders – for this senior Industry Leader Forum organized 

by the Advertising Research Foundation on October 29, 2013 in New York City.  

The day is comprised of three parts:  

Examine Mix Models 

Participate in the discussion around how cross-platform, big data, and the need for speed impact current 

marketing mix models and the longer-term perspective on the value of advertising. 

  

Outside Modeling Perspectives 

Learn from some of the smartest people working on models that have changed dramatically in other industries 

such as robotics, genomics, and urban planning. 

 

Modeling the Research Organization of the Future 

Discuss the latest in research organizational models that insights leaders are embracing to impact decision-

making and results. 

 

You are a catalyst for growth at your company. 

Participating in this Industry Leader Forum will help you codify the tools and strategies you need to impact 

decision-making and results. 
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State of Affairs 

9:00 – 9:15am  Welcome and Opening Remarks 
   Gayle Fuguitt – CEO and President, ARF 
 
9:15 – 9:35am Morning keynote presentation 

 Priorities and Models for Growth 

Growth is always top of mind for leaders of companies, and the marketing is a critical 

component. What are the priorities to achieve business impact? Hear from one chief 

about models for growth, and how the insights community can help address 

challenges. 

 

9:35 – 10:15am  The Great Debate, Part II 

Building Marketing Mix Models of the Future  

Why is marketing mix modeling such a hot topic? What is it going to take for models to 

keep pace with consumer behavior? How can we add new media platforms to our mix 

models for relevant, real time, better decisions? How can we increase industry 

collaboration to advance solutions that our CEOs and CMOs will invest in? Join us as 

leading buyers throw down the gauntlet in their quest for evolution and the best and 

brightest mix modelers offer strategic solutions. Participate in this window to growth, 

get smarter faster, and make an impact. 

      

10:15 – 10:35am Morning break 

 

10:35 – 11:20am Breakout sessions 

Moving Marketing Mix Models Forward 

Cross-platform, big data, as well as the need for speed and accessibility are just some 

of the issues contributing to the increasing complexity of marketing mix models. How 

do we move towards more standardization and collaboration? Mix it up in these three 

breakout sessions to discuss, debate, and deliver recommendations. 

 

11:25 – 11:30am Welcome Back and Surprise Guest 

11:35am – 12:00pm Presentations 

Priorities for the Future  

Breakout session moderators share the top three issues from each group. How do we, 

as an industry, solve them? What are our priorities? How can the ARF help? 

 

Outside Perspectives 

12:00 – 12:30pm Lunch 

12:30 – 12:35pm Keynote Introduction 
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Luncheon keynote 

12:35 – 1:00pm  The Accidental Futurist 

Put on a futuristic lens and learn how market research will evolve in one of two ways 

in an attempt to cope with accelerating and discontinuous change. What are 

disruptive trends you should be considering?  How do we bend research forward? 

Robert Moran – Partner, Brunswick Group 

    

1:00 – 2:00pm Presentations  

Future-Proofing: Gaining Perspective on Modeling Outside of Marketing 

How have other kinds of models changed and evolved? Three experts in fields outside 

of marketing/advertising, share their perspectives on models they once thought 

impenetrable, but in fact changed dramatically, and their journey through the process. 

 
Redefining Urban America 

Well-designed cities are the key to solving America's great national challenges: 

environmental degradation, unsustainable consumption, economic stagnation, rising 

public health costs and decreased social mobility. Learn how these changes can be 

effected by turning a country of highways, houses and hedges into a country of trains, 

towers and trees. 

Vishaan Chakrabarti – Professor, Columbia University; Partner, SHoP Architects; 

Author of A Country of Cities  

 

What Do Robots Dream Of?  

What we can learn from how machines view themselves? Processes such as self-

reflection and theory-of-mind play a key role in human social behavior, from 

cooperation to competition and manipulation. This talk highlight experiments in 

robotic system achieving similar meta-cognitive capacities, and demonstrate how the 

same technology can be used to model and predict human behavior. 

Hod Lipson - Associate Professor of Mechanical & Aerospace Engineering and 

Computing & Information Science, Cornell University 

 

From Personal Genomics to Personalized Healthcare 

In the near future people will gain affordable access to their complete genome 

sequence comprised of millions of data points. Once believed beyond the pale, in the 

realm of science-fiction, we will know our predispositions for genetic diseases and 

complications. The result? Diagnosis will profoundly change, enabling us to personalize 

treatment. Learn about the current shift underway from a hypothesis-based, 

predictive model to a novel, inquiry-based approach, including the power and pitfalls. 

Joel Dudley - Director of Biomedical Informatics, Mount Sinai School of Medicine 

 
2:00 – 2:20pm  Afternoon break 
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Leadership 

2:20 – 2:25pm Leadership Montage  

2:25 – 3:25pm One-on-One Discussions 

Partnering for Solutions 

Partner with a peer to discuss your marketing mix model challenges and threats. 

Leverage this deep dive to prioritize your challenges, ways to solve them, and next 

steps.   

 

3:30 – 3:50pm  Afternoon keynote 

   Applying Modeling for Growth 

Marketing mix models are complex. As a leader, how do you step forward and guide 

the right model? Gain inspiration from a great leader in this closing keynote. 

    

3:50 – 4:00pm  Quick stretch  

4:00 – 4:45pm  Table topic discussions 

Leadership via Marketing Mix Models 

How do you defend your marketing mix model to your CEO and board of directors? 

How do you defend your model when a 23 year old genius pokes holes and can do it 

cheaper and faster? How do you choose your best suppliers when all claim to have the 

magic sauce? Discuss these questions in groups of 6-8 people. 

 

4:45 – 5:00pm  Closing Remarks 
   Gayle Fuguitt – CEO and President, ARF 
 
5:00 – 6:00pm  Cocktail Reception 


